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Behavioral economics

Intersection of psychology and economics showing that humans have systematic biases 
in thinking and acting
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Mehta SJ et al. CGH, 2014
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Colorectal cancer screening
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Mehta SJ et al. AJG 2018
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Breast cancer screening
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Mehta SJ et al. JAMA IM, 2024



FOBT at VA clinic

$5 equivalent value

Kullgren et al. Annals of Internal Medicine, 2014



Mailed FIT outreach

Mehta SJ et al. JAMA Network Open, 2019

897 patient RCT $10 equivalent value



Make it the default

Use social norms

Reduce effort

Financial incentives*



Conclusion

• Behavioral economics demonstrates systematic biases that can be harnessed to 
improve clinical outcomes

• Opt-out framing, effort reduction, and social norms are effective behavioral 
interventions for screening

• Opportunity for a learning health system approach to accomplish operational and 
thought leadership goals with pragmatic trials
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